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The long WOW: Keeping your intranet engaging 
long after launch 

Today: 
•  Creating Arthur: Importance of an integrated 

intranet brand 
•  Embedding Arthur into ACCA 
•  Fun & creativity 
•  Arthur to 2020 
•  Round-up & questions 
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Introducing Arthur 

•  Arthur is ACCA’s social 
intranet. 

•  Named after our first president 
in 1904 – Arthur Priddle 

•  Launched in May 2013 

•  1300 global users (employees) 

•  One source or gateway of 
news & information at ACCA 
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Creating Arthur: Why integrate your brand? 

•  Resonates with company 
identity, can embody the values 
of organisation 

•  Personality – a character, a 
person, a partner 

•  If Arthur was a person? 

•  A verb - it's on Arthur  

•  Visual identity which can be 
applied in different ways 
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Creating Arthur: Getting started & the fundamentals 

05/05/2015 The long WOW: Keeping your intranet engaging long after launch 7 



©ACCA 

Creating Arthur: Getting started & the fundamentals 
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Embedding Arthur into ACCA - Three miles in…. 

• Service alerts – Global, 
London and Glasgow 

• Chief Executive Briefing 
Note 

• Key points: 
• Buy in 
• Ground work 
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Embedding Arthur into ACCA – Half way…. 
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Embedding Arthur into ACCA – Hitting the wall…. 
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Fun & creativity 

•  Badges & prizes 

•  Movember ‘blog-off’ 

•  Scar Arthur 

•  Happy birthday to Arthur 

•  Placeholder for profile 
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Arthur to 2020 

• Strategy to 2020 
• ACCA’s rebrand – 

Think Ahead 
• Outcomes, capabilities 
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Arthur to 2020 

• Strategy to 2020 
• ACCA’s rebrand – 

Think Ahead 
• Outcomes, capabilities 
• Context 
• Housekeeping  
•  Innovation 
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Arthur to 2020: The future WOW! 
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Stats & 
usage 
reports – 
challenge! 
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Arthur to 2020: The future WOW! 
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Knowledge 
Base – Value 
for all users 
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Release 
programme 
-  CEBN 
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The long WOW: Keeping your intranet engaging 
long after launch 

Today: 
•  Builds recognition, familiarity, alignment 
•  Start with fundamentals 
•  Embedding your intranet 
•  Inspires people to be creative 
•  The future WOW! Next race..... 
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Well done – 
marathon over! 

Questions? 
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